B
{w | ISSN:2321 - 5615

|
E INTERNATIONAL JOURNAL
's OF RESEARCH & BUSINESS INNOVATION

'Steering Excellence of Research Knowledge'
Vol.2 No.2 - September 2014

Special Issue on |
“Innovative Researches |
in Commerce”

www.'iirbi,ﬁ_n




INTERNATIONAL JOURNAL

OF RESEARCH & BUSINESS INNOVATION

IJRBI

Steering Excellence of Research Knowledge"

Bi-Annual Journal

wWww.ijrbi.in




BANKING IN THE 215T CENTURY IN INDIA: A DESCRIPTIVE STUDY 186
Ashwini Jamuni and Mallikarjun Talewad

PRIVATE HOSPITAL SECTOR IN SALEM CITY 190
M.Raja and Dr.A.Joseph Xavier

INCOME TAX COMPLIANCE BEHAVIOR AND SECTOR-WISE CONTRIBUTION TO 185
GOVERNMENT TAX REVENUE IN SRT LANKA

MDM. Amjath and Vijayarani

RELATIONSHIP BETWEEN COST AND SALES WITH EFFECT TO PROFITABILITY 200
Arun Kumar and M.Joaguin Mary

ASTUDY ON WOMEN EMPOWERMENT IN HYDERABALD 205
I.Durga Sailaja, Nisha Begum and Faimunissa Ahmed Khan

ROLE OF NATIONAL STOCK EXCHANGE IN INDIAN 5TOCK MARKET 209
Dr. M.Bharath and Dr. R.Jayavel

ASTUDY ON ACCOUNT HOLDERS PERCEPTION ABOQUT ATM SERVICES OF PNE 214
Dr, G. Madan Mohan and Vishaka Jain N

A STUDY ON FACTORS [INFLUENCING DALIT ENTREPRENEURSHIP IN | 218
PARAMAKUD] TOWN

R.Saravanan and Dr.P.5rithar

ORGANISED RETAIL MARKETING MANAGEMENT IN BENCALURL! - A STUDY 222

Mukunda Maik [, M.
Dr. Thimmarayappa R

MICRO FINANCE POVERTY .';'L]..LE‘lr’lATIDN AND WOMEN EMPOWERMENT IN 228
BANGALORE URBAN - A CRITICAL ANALYSIS
F. Arockia Doss and Dr. Kalaivani K. N,

| & STUDY OMN FINANCIAL PERFORMANCE OF MAHARATNA COMPANIES WITH 234
SPECIAL REFERENCE TO BHEL
DG Madan Mohan and Mussarat Ahmed
MEASURING KNOWLEDGE MANAGEMENT INDEX OF AIRCRAFT DE."?[G[Q‘T_'IEN'['R]_': 239
Dr.CSengottuvely, FIE(I), CPM (USA) e
EMPLOYEE WELFARE IN THIRUBUNAVAI INDUSTRIAL AREA 244
M. Umaand G. Kamini
ROLE OF SELF HELP GROUPS (SHGS) [N WOMEN EMPOWERMENT 247

WITH REFERENCE TO PARAMAKUDI TALUK
M.Arumugam, Dr. M.Meganathan and R Kuzhandaivel

SERVICE QUALITY
L. Hymavathi

251

BEHAVIOURAL FACTORS AFFECTING INVESTMENT DECISIONS
T. Sutha

256

COMPARING OPERATIONAL EFFICIENCY OF INDIAN NATIONALISED BANKS
USING DEA OF CAMEL
Dr. G. Madan Maohan and Rahul Raaj R

261

A STUDY ON BRAND LOYALTY OF CONSUMER PRODLCTS
(With Special Reference to cinthel soap i Vellore city)
S.Rupa(Alias) Andal and C.5umitha

266

ASTUDY ON PROBLEM AND PROSPECT OF SALT WORKER [N
THOOTHUKUDI DISTRICT
Dr.5. Rosita

270

ASTUDY ON KNOWLEDGE MANAGEMENT
SWITH SPECIAL REFERENCE TO FARIDA, CLASSIC SHOES VYT LTD, AMBUR”
G.Bhavani

273

THE ROLE OF CENTRAL GOVERNMENT, BANKS AND NGOs IN PROMOTING SHGs
[N INDIA FOR WOMEN EMPOWERMENT
DL Kesavan and Mrs, B Kavitha

278

PERFORMAMNCE APPRAISAL BOON OR BANE
Dr.J.Arul Suresh and C.P.Vijayalakshmi

283

EFFECTIVE TRAINING AND DEVELOPMENT ACTIVITIES IN THIRUBUVANAT AREA
M. Uma and P. Arul Jothi

286




International Journal af Rescarclt & Business Innovation (1LIRE)

ﬁ:::;"lff i TENDENCY OF ENTREPRENEURSHIP AMONG MBA WOMEN
¥ STUDENTS IN KANYAKUMARI DISTRICT, TAMIL NADU

! ; *[Dr.5.Rosita
Tracling Spe **T.R.Vinitha

fiaction’, o 1

$Assistant professor, Department of Commerce, Madurat Kamaraj University, Madurai,

esr Lnre , 5 pt e ; )
WP 1) Research Scholar, Department of Commerce, Madurai Kamaraj University, Madura,

sfaction 5o

Darnntd, {18 Abstract

t isointed B E Entreprenenirship moareness 5 gamang importapce i today's warld, Wanen are brought neto limelight as most mspirntiomal
rrral Edu mtreprencars wid they are steppiig ot par witl wew ju the field of business. The role of college 15 gatning tmportauce fr ereating entroprenesial
cafiii Welination amany the stodents by creafing Eutreprrencricial cursicielum and cosend and Iy building busiiess ferctifiefors. In s condexd
Styte on T iornmire s adweiistered and circrdaled among women MBA students of Kanynkunae destrict to fnd out the infieence of detographic

haracieristics, motivating factors and percerved difficulties hinders their chowee on MBA women stiidesets foroards the entreprensurial lendency,
B the menntime, the role of colleges for proveding entrepreneririal education fo the shidests has boen cxampned. Finally based on the firedings e
et fratine of the stidyy e been forrided,

gpens. (fm RS Words: Futeprenenrship, Pool, Motiafug,

uklishing LA
: Tntroduction Mational Entrepreneurship Metwork (NEN)]
[ In  this  dynamic  world,  women Today, NEN is India’s leader in entrepreneurship
Prtrepreneurs are an important part of the global education. NEN works with over 425 tep ter
fiest for sustained economic development and social academic institute members; has developed a poal of
Iﬁress. In India, though women have played a key more than 1,000 entrepreneurship faculty members,
file in the socicty, their entrepreneurial ability has growing the number from an initial group of about 75
ot been properly tapped due to the lower status of across the country; has launched more than 400
‘women in the society. In the words of former student eecells: and reaches over 450,000 voung
president AP| Abdul Kalam "empowering women isa people across 30 cities in [ndia. NEN member
Sprerequisite for creating a good nation, when wemen graduates are going on to start companies, join
are empowered, society with stability is assured, existing startups, and launch entrepreneurial careers,
iEmpowerment  of women s essential as  their In addition, NEN provides critical support and
Mhoughts and their value systems leading to the communily to India’s growing pool of young and
development of a good family, good society and future entrepreneurs. NEN has more than 75,000
Wtmately a good nation” When a woman is individual members, representing the largest group
S B empowered it does not mean that anather individual of new and future entrepreneurs in [ndia. National
B becomes powverless or is having less power. On the Science and  Technology  Entreprencurship
Pontrary, if & woman is empowered her competencies Development Board (NSTED), aims to convert "job-
towards decision- making will surely influence her seekers” into "job-generators" through Science &
amily's behaviour. Technology (Si1) interventions, They act as network
o agencics of the support system, academic institutions
The Role of the College’s in Tromoting and Research & Development (RéD) organizations to
Entrepreneurship foster entrepreneurship and self-employing using
; In India there are many universitios from Science & Technology S&T with special focus on
which a number of graduates pass out every year in backward arcas as well,
all streams of education. All students perusing their
feduration hope to get @ good job in the flourishing The Entrepreneurial Curriculum and Content
fconomy. Most of the students may be getting jobs of Entrepreneurship education should focus en
L their choice and the rest of the students then think of developing students’ knowledge, skills, and ideas on
Etither activities of earning money, The other activities the management of emerging and growing
tould be various kinds of business activities. The enterprises.  The curriculum  should  consist of
Erercentage of these people are again very less modules to apply students’ knowledge to real-world
‘ompared  to those  who  give preference o scenarios and to realize expansive contacts between
peid/salaried job. The basic reason behind this is our students and entrepreneurs so that the former can
education system which does not concentrate on the acquire the necessary skills, knowledge, and ideas
U development of entrepreneurship. At present Indian related 1o entrepreneurship,  Besides  providing
Feconomy is growing at an average nine Lo ten percent classroom  learning, the colleges should invite
‘#very vear which creating ample scope for all kinds of entrepreneurs to teach college students real-world
“business activities, entrepreneurship face-to-face.
plember 201 139 Fol2 No.2, September 2014
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Hescarch Methodology

To examine the hvpotheses, data were
gathered from a self-administered questionnaire
conducted in self-financing colleges among the MBA
women students in Kanyakumari  district, Tami
Madu. Primary data were collected using a
questionnaire,
The srales used in the questionnaire were based on a
5 point Likert scale (with 1= strongly disagree, 2=
disagree, 3= no opinion, 4= agree, 5= strongly agree)
for each closed ended question.
75 women MBA students were chosen randomly fram
seli-financing  Arts & Sclence and  Engineering
colleges located in Kanyakumaril District of Tamil
Madu and information were collected with the help of
(he concerned department faculties,

Hypothesis

1. HO: The availability of role models (Motivators,
Educators, Guest lecturers) increases the
entreprencurial  tendency  among  women
students,

2. H®: Internship programme, In- planl training

programme undergone by the MBA students
increases the entrepreneurial inclinalion among
the women students,

Data Analysis and Interpretation
Reasons for Choosing Management Course

Reasons for choosing Management | Percentage
course

To Cet A Good Job H8.5

To Do O Business 154

To Support Family Business 8.2

To Gain Knowledge 40.6

For Prestige Issue 545

From the above table 6585 % of women
students have chosen management course to get good
jobs, whereas 15.9% of students have chosen MBA Lo
make own business and 8.2% to support the family
business, Another 406% of students choose a
management course for prestige issue. 5.25%
number of students have chosen management course
to pain knowledge,

Relationship Between Availability of Role Models
and The Inclination of Entrepreneurship

Availability of role models Percentage
Seminars & puest lecturers 55.3
Entreprencurial talk series 307
Friends are in the business 48.a
Instructor stimulates the interest 52

The results show Lhat Instructor encourages
and cultivate  students towards  tendency  of
entrepreneurship, They are given the responsibility to
mould the personality and characters of students,
apart from imparting knowledge in the class. Apart
from these students are influenced by non-parental
factors such as entreprencurial talk series. Some felt

144)

z|
that their peers have the impact of the individual’s 8
decisions to consider endreprencurship as their careerd
Relationship Between Internship Programume/n,
Plant Training Programme and The Choice off]
Entrepreneurship

Internship programme/ In- plant | Percentage
training programme

Provides A Lot OF Business [deas 4.5
P'rovide Real Business Experiences 673
That Are Mot Found In The
Classroony

Feel Confident About Unfamiliar | 41.8
Work Based Problems

Helps To Develap My | 291
Communicabon Skills

Was Used As Cheap Labour 351

The objective of the internship programms s
to expose students (o the perspectives of indusl
practices and its nature of work practices. The resuls
exhibits that the training programme  transformg
theoretical knowledge to application as well
developing  individuals  working  skills — an
communication skills, There is an interesting fact ’I
some students felt they are treated as cheap labours, 84

Suggestions

v Develop strong partnerships among  hiphe
education businesses, and ath
Community  organizations  se thal busing
leaders can serve as adjunct professors, mentag
coaches, and speakers, and involve studenisd
directly in enterprise projects, i

¥ Provide intensive (raining to teachers igH
entreprencurship  proprams,  and  incred
funding to support teacher training, curriculy
development, and professional development.

¥ Evalvate the effects of entrepreneurshi
eduration and prove its legilimacy on campus

i

i
nstibutions, t {
{

Conclusions and Recommendations for  Fusthe
Development
This paper analyzes the tendency
entrepreneurship intentions using an instrument
variables approach in a difference-in-differences
framework. The purpose of the study was |
investigate the enlreprencurial inclination amo
MBA  women students inoa rural area li
Kanvakumari district, The lindings are;
68.5% women students have chosen managen
course Lo get pood jobs aller complebion of
course,  The  entreprencurial — awarens
programme should be conducted more ame
women students,
15.9% feel that by starting their own businesg$
women students can get respect from the soci r'{ 11y
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Male dominalion still has the impacl on the
Entmpreneurial inclination among — women
students,

The results exhibits that the training programme

s transforms theoretical knowledge to application
- as well as developing individuals working skills
¥ and communication skills, '

| The results show
| jndisperu-;ah]ﬁ as they encourage and cultivate

that

role of instructor s

| student's inclination towards entrepreneurship.
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