ISSN (P): 2347-4564
VOLUME-7, ISSUE-3, MAR 2019

| "—_—[' FFEIES  JCC Impact Factor (20]8) 3.7985

IMPACT : International Journal of Résearch in Humanities,
Arts and Literature (IMPAC’I‘.'. : IJRHAL) - (1)

‘.

Index Copernicus Value (I
(As computed by IC: http:/,
NAAS Rating
UGC Appro O
(As computed by UGC: http://ugc.ac.in/journallist/)

....
_____

editor@impactjournals.us |
www.impactjournals.us

Scanned by TapScanner




. International Journal of Research in
lﬁip"\c:.:;;:nﬁrrﬁ and Literature {IM’FACT: ”RHAL}
Ilumﬂ';:]_ 2347-4564; ISSN (E): 2321-8878
1SN ()% 3 Mar 2019, 243248

«ENTREPRENUERS: SELF-MADE OR SUPPORTED? A STUDY WITH REFERENCE TO
MADURAI DISTRICT”

D. Deepa' & G. Privankd®

! Assistant Professor, Department of Management Studies, School of Business Studies

Madurai Kamaraj University, Madurai, Tamil Nadu, India

’Research Scholar, Department of Management Studies, School of Business Studies.

Madurai Kamaraj University, Madurai, Tamil Nadu, India

Received: 01 Mar 2019 Accepted: 12 Mar 2019 Published: 21 Mar 2019

4BSTRACT

This study quickly clarified that the business visionary is conceived or learned with existing entrepreneurs. India
 Jooked with joblessness issue which influences the adolescent to set out on independent work through the development of
is
pssess ventures. To escalate further into the factors underlying the business interest is viewed to be vital at this moment.
‘r,l A

The research paper has dissected on three particular gatherings: assembling, administrations and trade sub-divisions to

find out what incited business visionaries in the nation to go into business. It was discovered that the requirement for
in

pport 1S grealer [0 supplement the self made entrepreneurship abilities to fetch productive results It was in this manner
51

suggested that more help ought to be rendered 1o business people in the nation by imparting on them the feeling of
intensity
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INTRODUCTION

Youth unemployment is an endemic problem that threatens the stability, social fabnc and economic progress of
2. The country’s impressive economic growth failed to generate sufficient employment and underemployment 1s
ad. The Indian government has long realized that the only way to solve the unemployment problem is through the
encouragement of entrepreneurship amongst the youths. The belief of the leadership and stakeholders in India 1s that
youths are unemployed because of low levels of entrepreneurship amongst this crucial group in India. Through

youths can create small and medium enterprises (SMEs), manage them, eam income and alleviate

Indi

widespre

entrepreneurship,
themselves from poverty. Legally operating enterprises also contribute to the Government's offers through taxations,

exercise duties and contributions to the provident fund. The government has however not clearly defined how

entrepreneurship can be promoted in India.

REVIEW OF LITERATURE
The review of related literature will outline the concept of entrepreneurship, and other areas of interest related to

this concept, especially when applied to the youth.
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The theory of entreprencurship refers to an individual's ability 1o tum their ideas into actions for doing thej,

business. (Ong’olo & Awino, 2013). As indicated by his idea mulls over the intensity of activity, &”'Eiwmi*mgﬂﬁﬂm
and hazard taking, including the capacity to design and oversee distinctive way for endeavors to achieve the points.

(Nagler&Naudé, 2014). Business is along these lines considered as an indispensable linchpin for the survivabiliry

and manageability of a little firm and an important element for animating MOnNetary development and work openings in 2|
perspectives (Backes-Gellner & Moog, 2013;
s related to the theory of the market making firm,

Bowale&llesanmi, 2014). The theory of the entrepreneur
by the firm, of which the entrepreneur 1s the

according to Casson (2005). The entrepreneur operates in 2 market economy
founder or proprietor-manager (Alrumaithi et al., 2015). The entrepreneur can :nternalize the exploitation of commercia]
information upon which his superior judgment is based. The market for entreprencurs Oper ates uniquely; it allocates

Judgment decisions to entrepreneurs (Bergmann & Stephan, 2013).

Baig (2007) emphasizes that entrepreneurship is significant for economic growth, and entrepr eneurial associations
is the decisive dimension of economic

are also more open to progress and innovation. Schumpeter stresses that innovation
al activities, and market power (Licht,

change and that economic transformation revolves around innovation, entrepreneuri
2010). The author reckons that Schumpeter presupposes a perfectly competitive economy Wwhich is In stationary
equilibrium. Sledzik (2013) explains that Schumpeter’s ‘entrepreneur’ definition has functional character and concerns

only with ideas and activities related to innovation. The entrepreneur’s function is to reform or revolutionize the pattern of
production by exploiting an invention or, more generally, an untried technological possibility for producing a2 new
commodity or producing an old one in a new way, by opening up a new source of supply of materials or 2 new outlet for

products, by reorganizing an industry and so on (Schumpeter, 2000).

RESEARCH METHODOLOGY

The study’s research problem is to identify the entrepreneurship in Madurai district which is inheritably inborn, or
if it is acquired by learmning and training and development programme where they acquired the drive for entrepreneurship
and what prompted them to launch their businesses. The study was carried out abiding to three constructs:

o Does the entrepreneur have any formal education?
e Did the entrepreneur receive any kind of training prior to setting own business.

e What motivated the owner-manager into starting own business.

In order to attain an in-depth analysis of Ihe study it was deemed appropriate to separate SMEs businesses into
three distinctive groups, being the manufacturing, services and commerce sub-sectors. The stratified random sampling
strategy was W to select samples in order to collect actual representation of each group and avoid biasness. A total of
275 SMEs sample$ were selected from the population of SMEs of Madurai District, of which 241 samples were fully
completed and usable. Data was collected from SMEs owner-managers through interviews carried out on the basis of face-
to-face approach, using structured, closed ended questionnaires. The study employed the quantitative methodology, and
dﬂamandywdbyﬂwmﬂfdmﬁpﬁvesmﬁsﬁfsMgcnaﬂdﬁeqwniﬁmmm
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. tions give result
N - llowing sec g S on the research of SMEs in Maduraj district followi
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asults of the survey on the level
L

al Education

of |
education amongst owner-managers of SMEs from the three separate sub- k
- oturing services and commerce are shown in Table |
C = '

Table 1: Education Levels of OwnerﬁManagers of SMEs in Madurai District
= R e L T
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__Tiﬂ Educatiﬂn ET: all W | .E 1 1.53
"”:1/ Secondary education 27 42 85 40 33.05 24 36.92
7| Technical education 18 28.60 29 | 2396 | 19 | 2923
— | University education 8 12.69 43 3553 [ 19 | 2923
Total 63 100 121 100 65 100
(Sources: Primary data)

The table has reveal that a significant proportion of business owners from the three sub-sectors had secondary

. uith the manufacturing sector leading by 42.85 followed by the commerce sector with 36.92% and lastly the
ﬂﬂm_:m or with 33.05%. The services sector leads the group with 35.53% of the firm owners having university
ﬁ:::-iht prevalence of university education in this sub-sector was expected as the group is composed of professional
-,-:: xch as lawyers, medical doctors, dentists, insurance brokers, accountants and auditors; professionals that would

sdvanced education. Amongst the three sub-sectors, the manufacturing category had more technical educated
whmanagﬂﬁ at 27.6%, which was expected as manufacturing required technical knowledge.
JWIET- g s -

The Respondents Were probed to find whether they had received specialized training in any field prior to setting
++ir enterprises. The questiunnaires encompassed various other related government support components relevant to the
o the :

se-manager including training. The other support features were added to substantiate the impact of the survey on

2ot to SMEs and the results are shown in Table 2.

Table 2: Training of Entrepreneurs and Other Support to SMEs From Government

Financial assistance
Business administration
Marketing expert
Exemption from tax
Didn’t received any suppc
Improvement in infrastructure
Training of owner

—t-

e

o ||| v o | —

(Sources; Primary data) 2
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MMWMumulm with business people selling
restaurants, clothes shops, ; mehiuhmmyamdomﬁmumuwﬁwﬂm Maost of these would start theiy
activities by mere chancing, or from experience they acquired working with (umilies, The services and manufacturing sub.
sectors had more trained owner-managers, at the rates of 14.49% and 1
sector had more owners with previous mimn.mdodluhtlmhedwﬂhﬂwnd“? of their professions. Medical persannel,
owners of legal practices or accounting firms normally undergo extra training and by law they have 1o serve intermshigs
~ and articles before being legalized and admitted to the relevant professional hodies The Owners of manufacturing firms
also need additional training to manage their technical onented fields. I'he low levels of training recorded within the two
~ subssectors however can be associated o the low levels of vocational (raining available in Madurai district

SUGGESTIONS AND CONCLUSIONS

3 ﬁr. mmmmﬂwnmhmumut'whﬂhuemrﬂﬁpwmmﬁﬂmlﬂrmh‘
or it came though education, training or having undergone some sort of apprenticeship

A sample of entreprencurs in Madurai, mm&futmﬂdymﬂwmwmwm“"
HﬂmmﬂwMymhmMMwwmmumdﬁuhnllmufth:wm it was cartred out through
the analysis of three separate sub-sectors, the manufacturning, services and commerce sub-secton

Pmﬂwmdy.uwicvﬂnfedmﬂmmummum-uMﬂbwwiﬂlﬂh“
businesses may have been sigmificant in stimulating young people to venture into their own enierprises.

mnnﬁuinﬁhuwylwwm.ﬂwmunmmdw-ﬂcﬁhmhﬂ-
mﬂmw“mhmlw.mmﬁlhutﬁ!U“ﬁm-ﬁ
muumdwmwwnmm-mmw

entrepreneurship.

Mhﬂnmmwm“h:ﬂ-ﬂumwnmthnh*
of all kinds should be emphasized 10 potential entropreneurs Priofitizing o0 Competiliveness The youth may have good
mmuuunmnmumummmmmﬂ
hﬂmﬁlmi-uuﬁqm#uuh”dhmh“d-
pﬂ“mﬁ““d"hmh_ﬂmﬂlﬂll
wﬂ*ﬂuﬂU.ﬂhMumﬂ-ﬁhﬂtﬂ‘mum
initiatives are welcomed, but the focus should be on implanting the sput of competitsveness. g

mmdwmmuwm*h—hmh

14

, iﬂ.dmlﬂ-ﬂﬂnﬂ*
mﬂﬂhm 10 empower owner-managers with the “d‘
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