13.  efembupid Qeeudlér LweTLRSSILGD 2arLsmisaTar

UM SEET leTEH G5

List out the various kinds of media used in

advertising.

14. Qurmer HLOBs® LHPD 2 HUTESSD EblSs!
cllens G

Write an essay on product planning and

development.
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7432/ MB1 OCTOBER 2008

MARKETING MANAGEMENT

(For those who joined in July 2003 and after)

Time : Three hours Maximum : 100 marks

SECTION A — (4 x 10 = 40 marks)
Answer any FOUR questions.

Each answer should not exceed 2 pages.
1.  spansuli(hse — Qaossard SMHs. igar Crrasnisamer
uligwadl(Hs.

Define Marketing. List out various objectives of
Marketing.

2. spesuilhze Cuaarrlear wadw Qurpiiyger wreneu?
What are the major responsibilities of modern

marketing manager?

3. Eagm‘&j,cmg,uﬂl@\g,@ﬂ@b UL &8 sriuder pédwsgieud

g ?

Bring out the significance of storage and ware
housing in modern marketing.



4. ydwu Qurmeer 2 (Hhaurs@Geuded 2 arer cudlpepmaer

wreneu?

What are the steps involved in new product

development process?

5.  uaCaum euamswrer cllhueamen 2a1&EHelE@ED (peDESaaT

eleurdlés.
Discuss the various sales promotional methods.

6. Gwrss alpumanurearflen Caameuser @ss fm @iy

U
Write a short note on services of whole salers.

7.  swsru sbasulBsd CarlurlaL aflend@s.
Explain the concept of social marketing.

8.  &heg UM@GUTL I 6l HETENLOSET LITEneU?

What are the benefits of market segmentation?

2 7432/MB1

SECTION B — (3 x 20 = 60 marks)
Answer any THREE questions.
Each answer should not exceed 4 pages.
9. spasulsaer umilamar efleuflés.

What are the functions of marketing? Explain
them briefly.

10. spews somes CasriurieoL ofetéEs. isamer

Toral& @b sryenlsamer elleués.
)

Explain the concept of marketing mix and describe
various factors that determine it.

11. spuu@sgsd erampred eraran? LOGCeIM CUMSWITET

STRISEMET 6ll6aTsEs.

What do you mean by standardisation? Explain
the various kinds of standards.

12. uvaCeaumy  aemswrer  eleeuld(Bn  (papsamer

2 FTTEMTSHGIL 6T 6l6Td @

What are the different methods of pricing? Explain
them with examples.
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7433/ MB2 OCTOBER 2008

INTERNATIONAL MARKETING

(For those who joined in July 2003 and after)
Time : Three hours Maximum : 100 marks
SECTION A — (4 x 10 = 40 marks)

Answer any FOUR questions.

Each answer should not exceed 2 pages

. uerenrm_(h elwrunggdlen Cprésmsamen eflaul.

Explain the objectives of international business.

2. 25 spenguilern WMleysmar allars@s.

Discuss the classification of world markets.

3. el aler wadlwuwrear Cprésmasmen eflers@s.
Discuss the important pricing objectives.
4.  afsdl  pyejsmer  Hlierls@gh  sryerflaamer
ellars @s.
Describe the factors determining the channel
decisions.



5.  agopwd eaertégdule gpmwd @nsELd eurduler
uRIens 696 Es.

Discuss the role of EXIM bank in export
promotion.
6.  GATS uphl em Ay ALY auers.

Write a short note on GATS.

7.  gomwd  euetiEfule
SELOLIL|EET WITEneU?

Qewerpmd  serarT &

What are the autonomous bodies functioning for
the export promotion?

8. we pri(p sbmsuier odrar wWpsHWLTET FHMS
Be| 2 gdlamer eflersEs.

Discuss the important market entry strategies in a
foreign market.

SECTION B — (3 x 20 = 60 marks)
Answer any THREE questions.
Each answer should not exceed 4 pages.

9. “uvearem () spwsudue”’ Qassamd Hms. GCgibd
uerenm_(h Fhengudwieiiey o arer @LTur(Haamer ellarésey .

Define international marketing and discuss the
barriers to international marketing.
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10. gpmwsulde &u@unasul;l@g@m uoCaum ellenasenar
clleul.

Discuss the important pricing methods followed in
export.
2 _gdluflerr

11.  Qumgmer YEEWSFHUSMS

eYeT& &6l D.

55660

Elaborate the important product communication
strategies.

12. @pdumed 2@s aisss SA@bUUDL updl Qm
el fleurrar @MlLiy euenys.

Write a detailed report on Indian and WTO.
13. gppwd Yymeawuler Gawarpapuie 2 erer LiGeumn
cuanswmer Hlancsenar edlaTésa]Lb.

Explain the various stages involved in the
processing of export orders.

14. @pdwu S| JETRIGS S 6

Qamerensenw LM 6SleTéEaEeaLD.

gpmod.  QnéELs

Discuss the export-import policy of the

Government of India.
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7434/ MB3 OCTOBER 2008

MARKETING RESEARCH

(For those who joined in July 2003 and after)
Time : Three hours Maximum : 100 marks
SECTION A — (4 x 10 = 40 marks)

Answer any FOUR questions.

Answer to each question should not exceed 2 pages.

1. omsngulud  rmlssd  erapmed  ramen?  SiGe

Crrasmiger wraneu?

What do you mean by marketing research? What
are the objectives of marketing research?
2. msmguiluc < rmlFsludles vwerum(haener
auflengliu(hégi5.

List out the applications of marketing research.
3.  eplpss eufisall gy rrisfssrer QL smen
2 (HEUTEHSETLD.

Explain the various steps in problem formulation.



4. Cpismewmed R[LLSHT Beienld LOHMLD Sensaer
efleul.

State the merits and demerits of interview

technique.

5.  wrdfssrer WaSlwusgieud unml efleur.

Explain the importance of sampling.

6. uwaGoum cuanswimen L iq WIGSET WTeneu?

What are the various kinds of table?
7. @ B Y rmiuss sflsamsuden fplidweayser LiHl
afleul.

Explain the special features of a good research
report.

8.  ydwu Qunmer L rmuFHEETET Djeuslwd Wrg?
State the need for new product research.
SECTION B — (3 x 20 = 60 marks)
Answer any THREE questions.

Answer to each question should not exceed 4 pages.

9. ueams spmslud rrisSuer cumssar LD

afNeur.

Explain the different types of marketing research.

2 7434/MB3

10. edemmiuligweé  wompd  CpisTewd  pepmulien
Coumum(haener &meunrs.

Distinguish between questionnaire and interview
schedule.

11.  wrdlflufler LoCoum UMESHET WTeeL? 2 STTMTSSIL 6
RAIEICES

What are the different types of sampling? Explain
with example.

12. @ @ rmiss dlsamsulien 2 6TeTL&&mIGET Wramel?

What are the contents of a research report?

13.  Qummer swnd g rmisHulien Coameuan ellems @s.

Explain the need for product life cycle research.

14.  &llerburefwe <y rmissl upm sL(Heny euenTs.

Write an essay on ‘advertising research’.

3 7434/MB3



13.  &puener Cuemrerfen uaflsamar elleTs @s.

Explain the functions of sales manager.
14. ‘@pueen umiE cramug udHP ADleUg WIg? igan
Corésnigamer ailersEs.

What do you mean by sales quota? Describe its

objectives.

4 7435/MB4

7435/MB4

ADVERTISING AND SALESMANSHIP

OCTOBER 2008

(For those who joined in July 2003 and after)

Time : Three hours Maximum : 100 marks

SECTION A — (4 x 10 = 40 marks)
Answer any FOUR questions.
Answer to each question not to exceed 2 pages.

1.  &feruyd Epasemeunmled (mHs) ereueum)
CaumuBma?

(1) verdilae

(<) dpgemyb LOHMID

(@) Cmrg eflpuaen.

How does advertising differ from?

(a) Publicity

(b) Propaganda and

(c) Personal selling.



2. efleroursden uaCeoumy Lamfilsmer eleur.

Discuss the various functions of advertising.

3.  elembursdlern seps QUIMLILESET Wrema?

What are the social responsibilities of advertising?
4.  &lemburssler msTCaunt pLsamsuliern We&lwugscusms
afeur. :

Explain the importance of consumer behaviour in
advertising.
B eferbunsdled  “serer”  wHMIL Q" HILUMSET
ereueumm eatmisGarermn GCoumu(Hélng:?

How “push” and “pull” strategies are differ from
each other in advertisement?
6.  aflembur BE@ISGMNL Sig LML FmSET LTEneu?

What are the basic components of an
advertisement copy?
7.  efembury srgen L OlLme LUTHEEEsm I (PSS
srrenilsamer aeufl.

Explain the key factors influencing media
planning.
8. eflemibuy (psenwuller (pHemeniols LanflseT wimeneu?

What are the major functions of advertising
agency?

2 7435/MB4

SECTION B — (3 x 20 = 60 marks)
Answer any THREE questions.
Answer to each question not to exceed 4 pages.

9.  euer(md QumrmerTgTrsSled eflaTbugsle

LweTUTL g 66t 66T s @d.
Discuss the utility of advertising in the developing

economy.

10. ‘o (peuns@ge)  eemmed  GTENE@T? ‘2 (HEUTHEGS®’
Ceweuriged Gsriymrw uvaCoum bLolg&mssamer

Neul.

What is ‘creativity’? Show the various activities
that are involved in the creative process.
11.  gm Mol alerbuy srsagms Corbbs( L
panafleane cudlsadamiq STyantlser wrameu?

Describe the factors influencing the choice of a
particular advertising media.
12.  &pueer ssdulen padwsgieusans eleuflss.

Discuss the significance of sales force.

3 7435/MB4
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